Evolution of electronic communications market in I quarter of 2009
(Press release)
In the first quarter of 2009 the total sales volume on fixed, mobile and Internet markets came up to 1 billion 204,8 million lei. Mobile telephony market had the highest turnover - 621,1 million lei, as shown in the data on market evolution, collected by the National Regulatory Agency for Electronic Communications and Information Technology (ANRCETI).

Compared to the same timeframe of 2008, the mobile sales decreased by 3,17%, the fixed sales – by 17,5%. The average monthly revenue per user (ARPU) in mobile telephony was 82,93 lei, down by 23,07%, the ARPU in fixed telephony was 141 lei, down by 20,2%. However the turnover of the Internet and data transport service market was 110,08 mil. Lei, up by 57,25%, relative to I-st quarter 2008, whereas the turnover of broadband services was 58,7 mil. ei, up by 89,1%.

The data also show that although the sales on both fixed and mobile markets declined the number of users of these services, as well as users of data transport and Internet access services continued ascending. Thus, the number of fixed telephony users reached 1 million 121 thousand, up by 3,4%, whereas the number of mobile users reached 2 million 575,5 thousand, up by 23,3%. As a result of this development, the fixed penetration rate per 100 residents reached 31,4%, whereas the mobile penetration rate reached 72,2%.

The most significant increase in terms of number of users occurred on data transport and Internet access market. In the timeframe under consideration, the total number of subscribers to Internet services at fixed locations reached 168 thousand, up by 143,5% compared to the same timeframe of 2008. The number of broadband subscribers came to 135 thousand, up 2,5 times. The penetration rates of these services showed 4,7% and 3,8% accordingly.

The Agency specialists explain that the decline in the sales on fixed and mobile market against the increase in the number of users, by the decline in traffic, which, in its turn is caused by the reduced solvency of clients and their intention to save in times of economic recession.

More details regarding the evolution of fixed, mobile and Internet markets in the first quarter of 2009 can be found on the Agency’s official Web page: www.anrceti.md, in the section “Statistical Data”.
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